Oliviero Toscani (IT), son of a photo-journalist of the Corriere Della Sera, studied photography and design at the Hochschule fur Gestaltung in Zurich from 1961 to 1965. He is internationally renowned as the creative force behind some of the world’s most successful magazines and brands, including corporate images and advertising campaigns. From 1982 to 2000 he built United Colors of Benetton into one of the world's most recognized brands, giving the company its corporate image, identity and communication strategy, and developing its online presence. In 1990 he conceived, created and directed Colors, the world’s first global magazine, setting a trend for all new editorial and communications projects; in 1993, he invented, founded, and directed Fabrica, the international center for research in the arts of modern communication. Now he is focusing his creative and communication experience to find new languages for the different medias and he is creating with the institutions a new research center for modern communication.
