Peter Wippermann (DE). Following an apprenticeship as a typesetter and a stint in his father's graphics studio, he was art director at Rowohlt Verlag and of Die Zeit's magazine supplement. In 1988, he (together with Jürgen Kaffer and Peter Kabel) established the Hamburg bureau of the Society for Communications Design. In 1992 in Hamburg, Peter Wippermann and Matthias Horx set up Trendbüro, a consultancy for societal change. In 1993, he was appointed professor of communications design at the University of Essen. He and Horst Wackerbarth founded the Stiftung Akademie Bildsprache foundation in 1999. Wippermann specializes in communication strategies for trend-driven brand management. He attempts "to identify market opportunities that result from society's longings." His objective is the "emotional design" of products and services. The expression "Ich-AG" (Me, Inc.) has been attributed to him.

